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Gentec International
gentec-intl.com
LocationMarkham, Ont.
Size 90 employees
SectorWholesale distribution
Market Canada

TheBestManaged recognition,
says Gentec International’s
president and CEO Joel Sei-
gel, “is really important for
our team. The first time we
received the award four years
ago, we got all the staff jackets
with the Best Managed logo
on it and, as many companies
do, we put it on our letterhead
and have a little sign at the
front of the building. I’d say the
recognition goes a long way
with companies we deal with
outside of Canada. It’s an addi-
tional seal of approval.”
Gentec, which has grown

by more than 425% in the
last two decades, is Canada’s
largest consumer accessories
supplier to the retail sector.
“We do things differently

here,” Mr. Seigel says. “We
treat our customers, suppliers
and staff as partners. If we’re
not all working together, it
isn’t going to work properly.”
Where there are problems

and challenges, Gentec looks
for proactive solutions. In fact,
that’s part of the company’s
value-add to its customers.
“We’re there to take care of

our customers, to understand
their business, identify oppor-
tunities and problems before
they get to them and, if there’s
a problem, we’re there to fix
it,” Mr. Seigel says.
“During the difficult eco-

nomic times we’ve worked
with them even more closely
so we probably burned some
more air miles crossing the
country, but that’s important.”
Intheheightof therecession,

Gentec grabbed the opportun-
ity to become the distributor of
the No. 2 top-selling brand of
speakers inNorthAmerica.
“Klipsch had their own dis-

tribution centre in Canada but
as they reviewed their oper-
ations during the recession,
they gave us the opportunity
to take it over, which we did,”
Mr. Seigel says. “But taking
it over was just one part of it.
The other part was that we
said, ‘You guys have run this
from the U.S. without focus-
ing on the challenges and op-
portunities in Canada. Now
let us focus on it from a Can-
adian perspective.’ ” Bev Cline,
Financial Post

Geo. A. Kelson Company Ltd.
kelson.on.ca
Location Newmarket, Ont.
Size 330 employees
Sector Mechanical contract-
ors/construction
Market Ontario

Having the right people is
what’s behind the success of
Geo. A. Kelson, the mechanic-
al contractor for such projects
as the William Osler Health
Centre, the largest health care
infrastructure project in Can-
ada, and recent renovations at
Toronto’s Mount Sinai Hospi-
tal, says Michelle Kelson, the
company’s CFO.
“We have a very team-fo-

cused culture and, honestly,
all of our growth has been
based on having the right
people who have the desire
and passion, wanting to ac-
complish something within
the industry, constantly want-
ing to make things better,” Ms.
Kelson says.
“It really comes down to

people who take the time
to make sure everything’s
looked after. So we put a lot
of time and effort into seek-
ing out individuals who have
that passion, who want to be
challenged and want oppor-
tunities.”
In addition to choosing the

right people, the company

focuses on fostering the en-
vironment and support they
need to succeed personally
and professionally, including
an emphasis on work/life bal-
ance as well as mentoring and
leadership programs.
“The sky is the limit — if

you invest your time and en-
ergy, the company is going to
support you,” Ms. Kelson says.
Geo. A. Kelson, a member

of the Canada Green Building

Council that’s dedicated to sus-
tainable construction practi-
ces, also taps into its entire em-
ployee population for company
innovation and improvement.
“Everymonth, we ask all our

employees for ways to improve
the company. We take all the
ideas, pick themonthly winner
and then there’s an overall win-
ner at the end of the year for
the idea that’s had the biggest
impact,”Ms. Kelson says.

“We give financial rewards,
recognize them in newsletters
and so forth. They can ac-
tually change the whole out-
lay of the company. The best
thing about this company is
the team environment, be-
cause everyone can see the
positive growth, and I think
it gives them a sense of pride:
They can make a huge differ-
ence.” Alexandra Lopez-Pacheco,
Financial Post
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keeps company

moving
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Distributor sees
customers, staff
and suppliers
as partners
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Gentec CEO Joel Seigel says
the Best Managed logo is “an
additional seal of approval.”
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Geo. A. Kelson handled a recent renovation at Toronto’s Mount Sinai Hospital.

Being in good company
does a company good.

Concentra Financial owes
its platinum status to the
dedication and hard work
of our employees and
our credit union partners.

In the spirit of
co-operation,
we thank you.

www.concentrafinancial.ca • 800.788.6311
© 2011, Concentra Financial

AIR CONDITIONING VENTILATION REFRIGERATION HEATING

COOL!
WE’RE

HOT.
We are Eastern Canada’s largest and oldest independent

distributor in the air conditioning, refrigeration and heating

field: it’s natural that we reacted to our 2010 ranking

among Canada’s 50 best run corporations in a way that

reflects our raison d’être.

Our company has been motivated since its founding in

1952 by an urge to

Our vibrant numbers show the result: more

than 500 product lines in inventory, 18 branches and

two distribution centres stretching from Ontario to the

Maritimes and, most important of all, 400 dynamic,

knowledgeable and devoted employees.

We thank them, along with our collaborators and the

jury members, for enabling us to feel so proud.

move forward,
surpass and innovate.


